The population of this study is Customers of JavananKhayyer Fund in East Azerbaijan province. Data has collected from customers of JavananKhayyer Fund by through simple random sampling. To data gathering we used a questionnaire according to Likert Spectrum with study of variables. The study variables are personnel (friendship, cooperation, and skill), Productions (diversity, conditions, cost), Services (technology, in the waiting queue, inform, Administrative Process), Access (geographic dispersion, abundance branches) and image (name and reputation, loyalty). Questionnaires reliability was estimated by calculating Cronbach's Alpha via SPSS software that is 0.86.In order to analyze the data resulted from collected questionnaires deductive and descriptive statistical methods are used, and to display some statistical data we used column diagram and in deductive level to test the questions of the research we used Ordinal regression method and multi-component analysis. The analysis has performed with SPSS.Findings shows that there is a high level of satisfaction in JavananehKhayyer Fund and customer satisfaction average level is 73.4%. Services component 65 %, Image component 70 %, personnel and Access components 60 % and Productions component 87 % have estimated.
INTRODUCTION
In recent years, the banking industry has undergone massive changes in scope and nature of its environment. Technological advances, increased competition, massive increases in income levels, and the expansion in economic activities, as well as the growing diversity of customer needs, have contributed to the increase in the scope of banks services, and to the elevation of the marketing department to the top levels of the organizational structure of the banking firm. In this competitive and ever changing environment, banks can ensure their survival and gain a competitive edge through the emphasis on using service quality as a means of differentiation. Banks want to know how to improve the service encounter. Banks face intense competition, volatile costs of funds, diminished customer loyalty and an expensive high-tech (Winstanley, 1997) . The challenge for banks is to lower costs, increase efficiency, while improving the quality of their service, and increasing customer satisfaction. They need to create and maintain good banking relationships. Attention has now turned to improving the quality of service encounter, when customers enter the bank and come into face-to-face contact with bank staff (Reeves, 1996; Chakravarty, 1996) . A customer satisfaction is an ambiguous and abstract concept. Actual manifestation of the state of satisfaction will vary from person to person, product to product and service to service. The state of satisfaction depends on a number of factors which consolidate as psychological, economic and physical factors. The quality of service is one of the major determinants of the customer satisfaction (Yoo and Donthu, 2001 and Loiacono et al, 2002) . The term 'e-customer' refers to the online purchaser/users whether it is individual or corporate. It can be define as "e-customer is an individual or corporate one who are using e-portals to purchase, ordering, receiving information and paying price / charges through various types of echannels" i.e. internet banking, mobile banking, ATM, POS, credit cards, debit cards and other electronic devises. Traditionally the level of customer satisfaction was determined by the quality of services, price and purchasing process. Consequently, the level of e-satisfaction is also determined by the quality of e-services, the price level and e-purchasing process (Ming, 2003) . Literature on econsumers satisfaction realizes that there are different factors of e-customers satisfaction than formal customer, e-satisfaction are modeled as the consequences of attitude toward the e-portals (Chen and Chen, 2009 ). After review of the literature some important factors of e-satisfaction were extracted (Table 1 ). There are number of scales and instruments are available to assess service quality. Available literature shows that, the customer satisfaction is measured via service quality and service quality measured by various measurement tools and instruments developed by various researchers (Riscinto-Kozub, 2008) and marketing consultancy organizations i.e. Gronroos's 'Perceived Service Quality Model, SERVQUAL, SERVPERF, SITQUAL, WEBQUAL, etc (Table 1) .
CUSTOMER SATISFACTION ANDMULTICRITERIA ANALYSIS
Although, extensive research has defined several alternative approaches for the customer satisfaction evaluation problem, all these proposed models and techniques, so far, adopt the following main principles (Grigoroudis,1999): a) The data of the problem are based on the customers' judgments andshould be directly collected from them. b) Customer satisfaction measurement is a multivariate evaluation problemgiven that customer's global satisfaction depends on a set of variablesrepresenting service characteristic dimensions. c) Usually, an additive formula is used in order to aggregate partialevaluations in a global satisfaction measure. Based on these assumptions the customer satisfaction evaluation problemcan be formulated in the context of multicriteria analysis, assuming thatclient's global satisfaction depends on a set of criteria or variablesrepresenting service characteristic dimensions (Figure 1 
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 Personnel of the bank: this criterion includes all the characteristics concerning personnel (skills and knowledge, responsiveness, communication and collaboration with customers, friendliness, etc.).  Products: this criterion refers mainly to the offered products and service (variety, refund, cost, special services, etc.).  Image of the bank: credibility of the bank (name, reputation), technological excellence, as well as ability to satisfy future customersí needs are included in this criterion.  Service: this criterion refers to the service offered to the customers; it includes the appearance of the stores, the waiting time (queue, telephone, etc.), the complexity of service processes and the information provided (informing customers in an understandable way, explaining the service and other relevant factors, informing for new products, etc.).  Access: network expansion of the bank, branches location, as well as observed troubles in the service system (strikes, damaged ATMs, etc.) are included in this criterion.
The main purpose of this study is surveying the Customer Satisfaction of JavananKhayyer Fund withusing of multi-component analysis. To archive this purpose we designed two hypotheses. 1. The amount and degree of customer satisfaction minor components (personnel, productions, services, access, and image) are different. 2. The most important among the satisfaction minor component related to services (quality of service).
METHODOLOGY
The population of this study is Customers of JavananKhayyer Fund in EsatAzerbaijan province. Data has collected from 384 Ardabil by through simple random sampling. To data gathering we used a questionnaire according to Likert Spectrum with study of variables. The study variablesarepersonnel (friendship, cooperation, and skill), Productions (diversity, conditions, cost), Services (technology, in the waiting queue, inform, Administrative Process), Access (geographic dispersion, abundance branches) and image (name and reputation, loyalty). Questionnaires reliability was estimated by calculating Cronbach's Alpha via SPSS software that is 0.86. In order to analyze the data resulted from collected questionnaires deductive and descriptive statistical methods are used, and to display some statistical data we used column diagram and in deductive level to test the questions of the research we used Ordinal regression method and multi-component analysis. The analysis has performed with SPSS. To obtains general functions satisfying (Y*) and component (X*), we used customer judgments and with using and using of LP techniques and Limitations. Eq 1. Ordinal regression analysis of equation (See table 3 ). Also, the highest rrespondents degree reserved to BA. 2. Inferential Analysis In order to obtain an optimal solution for the problem of linear programming we used GAMS software.Fivemodels for general criteria and one to overall satisfaction, also we have done six modeling to entering data into the modeling process. Table 4 , show the results of overall satisfaction according to linear programming. Finding shows that overall satisfaction is zero. 
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